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Introduce Yourselves...



Office Hours
Tuesdays 12-1pm (via Zoom)

Wednesdays 12-1pm (via Zoom)

or by appointment 

Section 901



Required Supplies

● We will be using Adobe InDesign, Illustrator 
and Photoshop

● Printer, ruler, markers, pencils
● Access to a high-quality color scanner
● Required Textbook: N/A





The student will use technology to 
explore the communication potential of

 type, white space, 
information graphics, 

photographs 
and other design elements.



Class Format



Modules

Module 1

Advertising

Module 2

Page Layout

Module 3

Digital Marketing



Lectures
● Almost every week you will have a lecture in 

the form of a video, like this one.
● You need to watch the lectures before 

beginning work on that week’s assignments.
● You will be quizzed on the contents of the 

lectures.



Participation
● Participation is graded by your activity on the 

discussion board.
● Post to the discussion board and reply to at 

least 5 of your peers.
● Post quality content.
● Participation is 20% of your grade.
● Proofread your posts!



Exercises
● There are 5 exercises.
● Each exercise is worth 5% of your grade.
● All exercises are due by 11:59pm on the 

Sunday of that week.
● Exercises are meant to strengthen your 

familiarity with design concepts and the 
software.



Projects
● There are 2 projects this semester
● Both projects will be worked on over 

the course of a few weeks
● Each project is 15% of your grade
● Project descriptions and rubrics are in 

the syllabus



Quizzes
● 3 quizzes (5% each)
● 1 final exam (10%)
● Tested on course content

○ Syllabus
○ Course content (lectures, demos, 

videos, etc.)
● 30 min time limit



Quiz 1
Due by 11:59pm on September 3



Pay close attention that you upload a non-corrupt, correct 
file, in it’s correct format and naming convention to the 
correct discussion board thread to avoid any last minute 
technical difficulties.



Submitting Assignments
● All assignments are to be completed by 11:59pm on the Sunday of the 

respective week unless otherwise stated in the syllabus or in your 
weekly emails.

● Weekly discussions are to be posted by 11:59pm on the Wednesday of 
the respective week. Your peer responses to the weekly discussions are 
to be posted by 11:59pm on the Sunday of the same week.



Schedule

Module 1: Advertising Thanksgiving Break
Module 2: Page Layout & 
Data Visualization

Module 3: Digital Marketing

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16

Project 1 Due Project 2 Due

Quiz 2Quiz 1

Quiz 3

Final Exam





Grading Criteria

Projects (30%)

● Project 1: Poster Design (15%)

● Project 2: Social Media Campaign (15%)

Quizzes & Exam (25%)

● Quiz 1 (5%)

● Quiz 2 (5%)

● Quiz 3 (5%)

● Final Exam (10%)

Exercises (25%)

● Exercises 1: Design Principles (5%)

● Exercises 2: Ad Content (5%)

● Exercises 3: Page Layout (5%)

● Exercises 4: Infographics (5%)

● Exercises 5: Type and Image (5%)

Class Participation (20%)

● Discussion board participation



Have a Great Semester!


